ne 113th Congress comes to Washington,
D.C., next month facing a formidable
amount of unfinished business. To make sure
our voice gets heard in 2013 and beyond, we
must prepare for looming fights by building our
political strength through engaged CEOs and
employees, supportive board members, and—
perhaps most important going forward—dedi-
cated consumer advocates.

Last spring, NRECA hired the Beekeeper
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over the number of e-mails sent to the agency
regarding coal ash disposal in 2010, But as the
Beekeeper Group noted, we have the potential
to do much more if we can form a corps of con-
sumer-members who understand that when
they speak on behalf of their co-op they are
looking out for themselves and their neighbors.

Following up on one of the recommenda-
tions made by the Beekeeper Group, NRECA
has created a Grassroots Toolkit, an online

Group, a political consulting firm, to
conduct an objective assessment of
electric cooperative grassroots politi-
cal strength, The audit found that
NRECA, through its member cooper-
atives, could potentially muster the
largest active grassroots base (42 mil-
lion consumers) of any orgamzatlon
in the nation.

[n comparison, three groups
recognized as having powerful grass-
roots lobbying operations—AARP,
the National Rifle Association (NRA),
and the Sierra Club—Dboast 37 mil-
lion, 4 million, and 1.4 million mem-
bers, respectively. However, earlier
this year, environmental interests
like the Sierra Club were able to
mobilize and transmit 2 million mes-
sages to the U.S. Environmental Pro-
tection Agency (EPA) in support of a
greenhouse gas emissions rule that
effectively blocks construction of
new coal-fired power plants (and
may eventually be applied to existing
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“one-stop-shop” for statewides and
local distribution co-0ps to create
their own political action plan. The
toolkit, which includes best prac-
tices, advice from members of Con-
gress and advocacy experts, and a
political action plan template, is now
available on Cooperative.com,

[magine this—we could match
the environmentalists’ EPA message
“turnout” if each electric co-op could
counit on just 5 percent of its con-
sumers to take part. While the
prospect of growing a grassroots
effort that matches the Sierra Club
or AARP’s may seem daunting, our
Grassroots Toolkit provides each
CO-0p step-by-step guidance on how
to do so.

When Congress returns to work
in January, NRECA’s lobby team will
Tl De busy educating new House and
Senate members about what electric

co-ops are and the cooperative differ-
ence. But the truth is that what we
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coal generation). As proposed, this measure
could potentially force electric co-ops to use
higher-priced fuels for producing power, which
would cost billions of dollars, impact service
reliability, and ctipple our efforts to keep elec-
tric bills affordable.

For our patt, electric cooperatives submit-
ted 31,902 messages to EPA—an encouraging
sign, as it represents a 295 percent increase
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say won't matter unless we have co-0p con-
sumer-members—the “folks back home”—
giving us 4 boost.

While electric co-ops have always punched
above our weight on Capitol Hill, for us to be
seen as strong as “big boys” like the NRA, AARP,
and the Sierra Club in years to come, we need
you {0 recrut consumer-members to our cause.
Please check out the Grassroots Toolkit toda}r
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A Touchstone Energy” Cooperative }QT

The power of human connections

ASSOCIATION OFFICERS

Prestdent

MicCHAEL J. GUIDRY
Vice Presidert

Curtis NoLAN
Secretary-Treasurer
MEL COLEMAN

Chief Executtve Officer
GLENN ENGLISH

SOLRRD OF DIRECTORS

REGION X

Michelle DaVia, Harborton, Vermont, Executive
Committeeperson; Vernon N. Brinkley, Tasley,
Virginia; Daniel Dyer, Accokeek, Maryland;
Scott M. Hallowell, Calais, Maine; Thomas E.
Madsen, Sussex, New Jersey; William “Woody”
Noel Jr., Selbyville, Delaware; Gail Paine,
Intervale, New Hampshire; Gary Potter, New
Berlin, New York; Lanny Rodgers, Carlton,
Pennsylvania, Curtis Wynn, Rich Square, North
Carolina.

REGION 2

Galen Mills, Elberton, Georgia, Execufive C(}m-
mitteeperson; Wﬂham L. “Bili” Hart, Blythe-
wood, South Carolina; Angus S. Hastings, Citra,
Florida.

REGION 3

Eston W, Glover Jr., Hopkinsville, Kentucky,
Executive Commitieeperson; Larry E. Elkins,
Rogersville, Tennessee; Robert J. Occhi, Bay St.
Louis, Mississippi; Charles “Ed” Short, Andalu-
sia, Alabama.

REGION 4

Anthony A, Anderson, Grawn, Michigan, Execu-
tive Commilteeperson; Roy Friedersdorf, West-
port, Indiana; Thowmas McQuiston, Camden,
Ohio; C. Brooks Sharp, Clarksburg, West
Yirginia,

REGION 5

Phil Carson, Oakdale, lllinois, Executive Commit-
teeperson; Lawrence Becker, Montello, Wiscon-
sin; Sam L. Nichols, Knoxville, Jowa.

REGION 6

Donald Link Alexander, North Dakota, Execu-
tive Committeeperson: Mark Hofer, Spencer,
South Dakota; Ronald J. Schwartau, Balaton,
Minnesota.

REGION 77

Russell Nielsen, Potter, Nebraska, Executive
Commiltteeperson; Edward “Ray” Garcia, Gard-
ner, Colorado; Reuben Ritthaler, Upton,
Wyoming; Keith Ross, Long Island, Kansas.

REGION 8

Don R. McQuitty, Cameron, Missouri, Executive
Committeeperson; Mel Coleman, Salem,
Arkansas, Michael J. Guidry, Houma, Louisiana;
Timothy J. Smith, Okmulgee, Oklahoma.

REGION O

Michael Peterson, South Jordan, Utah, Executive
Cormmitteepersor; Raymond J. Cloud, Alturas, Cal-
fornia; Dennis M. Esaki, Lihu'e, Hawaii; Sandra
L. Green, Eureka, Nevada; Clarence “Fritz” M.
Keller, Havre, Montana; Meera Kohler, Anchorage,
Alaska; Ronald Osterbout, Burley, Idaho: Steve
Walter, North Bend, Washington; W. Bryan Wolfe,
Hermiston, Oregon.

ReGgioN 10

David Spradlin, Springer, New Mexico, Fxecu-
tive Commitieeperson; Kerry Kelton, Navasota,
Texas: Curtis Nolan, Willcox, Arizona.

NRECA MEMBERSHIP: 1,072 organizalions
serving 42 million people in 47 states; 19
international members. Visit our website
al nireca,coop.
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